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Terms and Conditions

(applies to all advertising)

1. A 15% commission is paid to recognized agencies on space charges, including premiums for position
or color. No commissions will be paid on invoices not paid within 90 days.

2. Advertisers will receive a rebate if the space they place during the contract period warrants a lower
rate than what they have been billed. Advertisers will be short rated if they do not use the space on
which their billings have been based during the contract period.

3. In the event of nonpayment, the publisher reserves the right to hold the advertiser and/or its
advertising agency jointly and severely liable for such monies as are due and payable to the publisher.
4. All advertising copy is subject to publisher’s approval. All advertisements are accepted and priced by
the publisher upon the representation that the agency and advertiser are authorized to publish the
entire contents and subject matter thereof. In consideration of the publisher’s acceptance of such
advertisements for publication, the agency and advertiser will indemnify and save the publisher
harmless from and against any loss or expense arising out of publication of such advertisements,
including, without limitation, those resulting from claims or suits for liable, violations of rights of
privacy, plagiarism and copyright infringement.

5. The publisher is not liable for delays in delivery and/or non-delivery in the event of an Act of God,
action by any governmental entity, fire, flood, earthquake, insurrection, terrorism, riot, explosion,
embargo strikes (whether legal or illegal), labor or materials shortage, transportation interruption of
any kind, work slowdown, or any condition beyond the control of the publisher affecting production or
delivery in any manner.

6. Additional regulations available on request, or they can be found in Standard Rate and Data.

7. No conditions, printed or otherwise, appearing on the space order, billing instructions or copy
instructions that conflict with these policies will be binding on the publisher.

8. The publisher reserves the right to make policy changes (such as regulations, sizes, formats and so
on) at any time.

9. Notwithstanding anything to the contrary in the Contract and Copy Regulations of the Publisher,
Terms and Conditions of the Publisher or in any space order, billing instruction, copy instruction or any
other instruction or agreement, there are no premium items granted by the publisher, including but not
limited to, merchandising credits, premium positioning, exclusivity, and competitive separation, unless
specifically agreed to by the Publisher in a document signed by an authorized representative of the
publisher for the particular ad being submitted. If the publisher grants a premium in a signed
agreement or insertion order with the advertiser it is for only that signed agreement or insertion order
and will not apply to any other agreement or insertion order.



